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The UK’s Creative Industries 

• Prior to the pandemic the UK’s Creative Industries contributed £115.9bn in GVA and employed 2.1 

million people. The sector was growing at four times the rate of the UK economy as a whole. (DCMS 

Sectors Economic Estimates, 2020) 

• The sector’s pre-pandemic economic footprint of £115.9 million multiplies to £178 billion in GVA 

when we take into account the sector’s direct supply chains. (The UK Creative Industries, Creative UK 

Group, 2021 (UKCI, 2021)) 

• The sector is growing quickly in all parts of the UK: Between 2011 and 2020, jobs in the creative 

industries grew by 68% in the North East and 61% in Yorkshire and Humber. (DCMS, 2020) 

• The UK’s Creative Industries exported £46bn in goods and services, and 12% of all service exports 

(DCMS, 2019). 

• With the right investment, Oxford Economics projects that the sector could recover faster than the 

UK economy as a whole, growing by over 26% by 2025 and contributing £132.1 billion in GVA – over 

£28 billion more than in 2020, and more than the financial services, insurance and pension industries 

combined. In that same timeframe, they could create 300,000 new jobs. (UKCI, 2021) 

The Importance of Creative Graduates and Higher Education 

• Nearly three quarters of creative workers hold degrees or higher degrees – compared to only 44% 

for all industries. (A skills monitor for the Creative Industries, Creative Industries Policy & Evidence 

Centre (PEC), 2020) 

• Creative higher education courses are giving graduates the skills they need to gain employment in 

the roles they want: there are high degrees of matching between creative graduates and creative 

jobs, with for example 82% of creative graduates in design subjects, 78% of creative graduates in 

music, performing & visual arts subjects and 75% of creative graduates in architecture working in 

related creative industries. (For love or money?, PEC, 2020) 

• The UK Employer Skills Survey highlights that over three quarters of creative businesses taking on 

graduates feel “higher education leavers are work ready & well prepared for work”. (Department for 

Education, UK Employer Skills Survey, 2018) 

• Creative graduates are the business leaders and entrepreneurs of the future. Multiple creative 

higher education providers featured as top Universities producing business founders, including 

University of the Arts London, Goldsmith’s University of London, Falmouth University and others. 

The study, which was carried out by Hitachi Capital Invoice Finance, analysed data from over 8.4 

million alumni who had left 121 UK universities since the year 2000 and had gone on to become 

either CEOs or Managing Directors, or found their own business. (UK university’s students most likely 

to start or manage a business, Hitachi Capital, 2020) 

Skills for the Future 

• Creativity features in the Top 10 Future Skills, as chosen by business, and identified as important in 

protecting the UK's global competitiveness. (The Future Skills League Table, Kingston University & 

YouGov, 2021) 
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• Demand for higher cognitive skills, such as creativity, critical thinking, decision making, and complex 

information processing, will grow significantly over the next decade, from what are already sizable 

bases today. (Automation and the workforce of the future, McKinsey, 2018) 

• 85% of the jobs that will exist in 2030 haven't even been invented yet. Almost six in ten (56 percent) 

business leaders say schools will need to teach how to learn rather than what to learn to prepare 

students for jobs that don’t exist yet. (Realizing 2030: A Divided Vision of the Future, Dell 

Technologies & Institute for the Future, 2017) 

• Organisations combining arts and science skills are 10% more productive and have 6% higher 

employment growth. (Skills combinations and firm performance, University of Sussex, 2019) 

• Arts, Humanities and Design disciplines have a stronger presence in the skills base of createch 

(Creative Technology) companies. For example, key personnel in createch companies are almost six 

times as likely to have an educational background in communication and media studies than those 

in non-createch businesses. This result underscores the importance of STEAM (Science, Technology, 

Engineering, Mathematics and the Arts) disciplines and degrees for high potential createch 

businesses (An analysis of Createch R&D business activity in the UK, Creative Industries Policy & 

Evidence Centre (PEC), 2021) 

• 50% of all employees will need reskilling by 2025, as adoption of technology increases. Creativity, 

originality and initiative feature in the top 10 skills of 2025. (Future of Jobs Report, World Economic 

Forum, 2020) 


